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Technology

Editorial contact for this feature is:

Giles Blair giles.blair@peeblesmedia.com 0141 567 6074

Callum McDade callum.mcdade@peeblesmedia.com 0141 567 6032
Deadline for editorial submission Wednesday 26" August

* We’re keen to have opinions, thoughts and predictions on the following topical
issues as well as general market information such as market share, market trends
and details of brand activity.

e |t’s always very useful to receive images — 300 dpi if possible. Good images include
product shots, pictures of people quoted in the copy, and pictures of advertising and
marketing activity.

* And please feel free to provide anything else you think is relevant.

Convenience retail isn’t the same game as it was just a few short years ago and
technology has had a huge part to play in this. From contactless card payments to
ESELs or innovative solutions in security, this feature will examine how retailers can
best fit out their stores for the future to stay up to date with consumer expectations.
We would welcome comments on the following:

¢ What are the key technology developments retailers should be aware of? What’s
shaking up the convenience channel/making life easier for retailers?

e What questions should retailers be asking providers before they invest in new
technology for their stores? Not all c-store retailers will be tech savvy, so how can
they ensure they’re getting a solution that’s the right fit for their store?

¢ What are the features and benefits of your brand’s technology? What sets you
apart from the competition? Are there any cost savings that you can outline for a
retailer when they are choosing your brand?

* How has the adoption of technology helped c-store retailers to compete with the
major multiples? Are there lessons independent retailers can learn from the grocery
channel and opportunities for c-stores to do things better than the multiples?

e Social media is a big thing now. How important is a strong social media presence to
success in the convenience channel? What software/packages exist to support
retailers who wish to build their social media presence?

* Are there any security solutions that retailers should be considering when it comes
to tech upgrades? What can you offer to ensure the safety of store owners should

criminals threaten them in stores?

* Do you have any NPD or campaigns you would like to shout about?
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